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Important note

This guide is an original Springer-Digital, LLC resource created for educational use. It summarizes and
applies widely-used marketing and business principles and does not reproduce proprietary book content.
Any trademarks or product names referenced belong to their respective owners. Use this guide to
implement ethical marketing practices and to build your own original assets.
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1. Attention is a currency (but only if you
capture it)
You can have a strong idea and still lose because nobody sees it. Today, attention is distributed by
platforms, algorithms, and culture. You do not “win” attention by posting randomly. You win by learning
what people already stop for, and then adapting that format to your message.

Day Trading Attention frames this as a modern advertising system: understand platforms and culture,
create strategic organic content, amplify, and then refine with post-creative strategy.

2. PAC + SOC: the modern attention engine

PAC (Platforms and Culture): what formats, features, and trends are currently shaping attention on each
platform. The practical action is a simple audit: list the creative units and features you can use today.

SOC (Strategic Organic Content): content designed to stop the scroll, earn the click, and move the
viewer to a next step. In the material, the “hook” is emphasized as the first seconds of a video (title,
thumbnail, captions, opening line, and overall format).

Platform audit (quick worksheet)

Platform Top 3 formats you will test Native features you will use Posting cadence (weekly)

TikTok    

Instagram    

Facebook    

YouTube    

LinkedIn    

3. Build assets that pay you (the cash flow lens)

Attention is the input. Assets are the output. In Rich Dad Poor Dad, the key discipline is thinking in terms
of cash flow: buy or build assets that generate income and reinvest to grow the asset column over time.

In a digital business, “assets” include: lead magnets, email lists, content libraries, offers, systems, and
distribution relationships. These are things you build once and leverage repeatedly.

Reframe: You are not “posting content.” You are building an asset library designed to convert attention
into leads and leads into customers.

4. The bridge: opt-in + follow-up

To turn attention into an asset, you need an opt-in and a follow-up sequence. This is where Traffic Secrets
and Dotcom Secrets overlap: use hooks to earn attention, then route it into a funnel page that makes a
single clear ask.
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• Step 1: Create one lead magnet that solves one small problem fast.

• Step 2: Put it behind a simple opt-in page.

• Step 3: Write 5 follow-up messages that build belief and guide the next action.

5. Messaging that matches awareness

The “5 stages of awareness” framework is a practical tool for preventing mismatch between what you say
and what your audience is ready to hear. A simple rhythm is to rotate messaging: Problem Aware ->
Solution Aware -> Product Aware -> Most Aware -> repeat.

When someone is Most Aware, the guidance is to focus on activation: clarity, friction removal, and the
feeling that starting now is simple and supported.

6. 30-day action plan: publish, learn, iterate

• Week 1: Choose 1 platform. Audit PAC. Publish 3 SOC tests (3 different hooks).

• Week 2: Build your opt-in page + deliver your lead magnet. Publish 3 more SOC tests.

• Week 3: Write a 5-email follow-up sequence. Reach out to 10 Dream 100 contacts.

• Week 4: Add a simple offer on the thank-you page. Review results and iterate your hooks.
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Worksheets & templates
A. Your “asset stack” (list what you will build in the next 30 days)

 

 

 

 

 

 

 

 

 

 

B. 10 hook ideas you can test

 

 

 

 

 

 

 

 

 

 

 

C. Your next step offer (what is the single action you want?)
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Next steps: Rise & Rebuild
Rise & Rebuild is the Springer-Digital implementation pathway for turning attention into assets. It is built
for everyday people who want structure, not hype.

• Strength: build your digital foundation (audience, offer, assets).

• Strategy: leverage affiliate marketing to learn the market while you build your own products.

• Survival: use AI + human execution to move faster and stay consistent.

Email springer@springer-digital.com with “Attention to Assets” in the subject line.


